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The aim of this dissertation is to map and analyze the production of municipal city films in Gothenburg between 1938 
and 2015 in relation to economic and political changes of the city. Covering a total of fourteen larger film projects as 
well as several shorter films, the focus of the study lies both on the commission, distribution, and screening of the studied 
films and on the manner in which the city of Gothenburg and its inhabitants are represented. In this, the study 
contributes both to the growing research field of so-called useful cinema within film studies and to research on municipal 
propaganda, information, and marketing. Earlier research on the latter has primarily focused on the period after the 
1970s. In contrast, this thesis gives a longer historical perspective on these activities, studying them both during the 
welfare-state period and throughout the shift to a market-oriented mode of urban governance of the late 2000s. 
The results of the study show that moving images have been a crucial part of the municipal information, 
propaganda, and marketing activities throughout the study period. Many of the older films were produced with a 
multitude of aims and target groups, such as tourists, business industries and the city’s inhabitants. Their screening 
contexts include cinema’s program of shorts, classrooms and tourists’ organizations. Many of them also had a wide 
international distribution. By mapping both the pre-production process and the way the films move through different 
screening contexts, the study shows the ambiguity that characterizes many useful films and the fleeting boundaries 
between concepts such as propaganda, information, and marketing, at least until the 1980s. From 1990s onwards the 
films have more specific target groups and stand more clearly out as marketing material for attracting tourists and 
businesses.  
The study also demonstrates that the way the image of the city and its inhabitants has been constructed 
throughout the studied period can be read in relation to broader economic and political changes in the city. In this, 
different aspects of the city and its history have been used in a strategic way to construct contemporary arguments about 
the it.  
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